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THE 5 STEPS OF A RESEARCH VIDEO

I: Why does good communication matter?

II: Is it even possible to make videos about economic research? 

III: The Five Steps of  a Research Video
The problem
The question
The method
The results
The takeaway

(Intermission & Exercises)

Part IV: Examples 

Part V: Lessons



WHY DOES GOOD 
COMMUNICATION MATTER? 

I



Become a  Jed i? Jo in  the  Dark  S ide?

Use  economics  for  good? Use economics  for  ev i l ?

LEAD CHARACTER

I



THE MASTER

‘You must unlearn what you have learned’

I



A DARK & STORMY NIGHT…

I



YOU FIND AN OLD HOUSE…

I



INSIDE IS A BRIEFCASE…

I



Most people who bother with the matter at all would admit that the English 
language is in a bad way, but it is generally assumed that we cannot by 

conscious action do anything about it... 

INSIDE IS A BOOK:
ON POLITICS & 

THE ENGLISH LANGUAGE

...The process is reversible. Modern English, especially written English, is full 
of  bad habits which spread by imitation and which can be avoided if  one is 
willing to take the necessary trouble. If  one gets rid of  these habits one can 

think more clearly, and to think clearly is a necessary first step... 

I



Eric Blair

ON POLITICS & THE ENGLISH 
LANGUAGE

a.k.a George Orwell

(1903-1950)
- But the words could have been written yesterday

ON POLITICS & THE ENGLISH 
LANGUAGE (1946)

I



ON POLITICS & THE ENGLISH 
LANGUAGE… (1946)

Pretentious diction. Words like phenomenon, element, individual (as noun), 
objective, categorical, effective, virtual, basic, primary, promote, constitute, 
exhibit, exploit, utilize, eliminate, liquidate, are used to dress up a simple 
statement and give an air of  scientific impartiality to biased judgements. 

Foreign words and expressions such as cul de sac, ancien regime, deus ex 
machina, mutatis mutandis, status quo, gleichschaltung, weltanschauung, are 

used to give an air of  culture and elegance. Except for the useful abbreviations 
i.e., e.g., and etc., there is no real need for any of  the hundreds of  foreign 

phrases now current in the English language.

I



ON POLITICS & THE ENGLISH 
LANGUAGE (1946)

‘I returned and saw under the sun, that the race is not to the swift, nor the 
battle to the strong, neither yet bread to the wise, nor yet riches to men of  

understanding, nor yet favour to men of  skill; but time and chance happeneth
to them all.’ 
(Ecclesiastes)

‘Objective considerations of  contemporary phenomena compel the 
conclusion that success or failure in competitive activities exhibits no 

tendency to be commensurate with innate capacity, but that a considerable 
element of  the unpredictable must invariably be taken into account.’ 

(Modern* English)

I



ON POLITICS & THE ENGLISH 
LANGUAGE (1946)

The whole tendency of  modern prose is away from concreteness. 

The attraction of  this way of  writing is that it is easy. It is easier -- even 
quicker, once you have the habit -- to say ‘In my opinion it is not an 

unjustifiable assumption that’ than to say ‘I think’. 

I



ON POLITICS & THE ENGLISH 
LANGUAGE (1946)

Scrap every word or idiom which has outworn its usefulness.

I



ON POLITICS & THE ENGLISH 
LANGUAGE (1946)

When you make a stupid remark its stupidity will be obvious, even to yourself.

I



ON POLITICS & THE ENGLISH 
LANGUAGE (1946)

Political language -- and with variations this is true of  all political parties, from 
Conservatives to Anarchists -- is designed to make lies sound truthful and 

murder respectable, and to give an appearance of  solidity to pure wind. One 
cannot change this all in a moment, but one can at least change one's own 

habits, and from time to time one can even, if  one jeers loudly enough, send 
some worn-out and useless phrase -- some jackboot, Achilles' heel, hotbed, melting 
pot, acid test, veritable inferno, or other lump of  verbal refuse -- into the dustbin, 

where it belongs.

I



ON POLITICS & THE ENGLISH 
LANGUAGE (1946)

1. Never use a metaphor, simile, or other figure of  speech which you are 
used to seeing in print.

2. Never use a long word where a short one will do.

3. If  it is possible to cut a word out, always cut it out.

4. Never use the passive where you can use the active.

5. Never use a foreign phrase, a scientific word, or a jargon word if  you can 
think of  an everyday English equivalent.

6. Break any of  these rules sooner than say anything outright barbarous.

I



DECADES LATER, 
SAME OLD STORY

http://www.youtube.com/watch?v=vuEQixrBKCc

I

http://www.youtube.com/watch?v=vuEQixrBKCc


Keep sentences short. Short words are better than long words. Monosyllabic 
words are best.

Avoid jargon. Any word you don’t read regularly in a newspaper is suspect.

Avoid unnecessary words. For instance, in most cases, change: “in order to” to 
“to”, “whether or not” to “whether”, “is equal to” to “equals”

Avoid “of  course, “clearly,” and “obviously.” Clearly, if  something is obvious, 
that fact will, of  course, be obvious to the reader.

Keep your writing personal. Remind readers how economics affects their lives.

MODERN-DAY ECONOMISTS

Mankiw’s Blog:http://gregmankiw.blogspot.co.uk/2006/10/how-to-
write-well.htm

I

http://gregmankiw.blogspot.co.uk/2006/10/how-to-write-well.html


Buy a copy of  Strunk and White’s Elements of  Style. 
Also, William Zinsser’s On Writing Well. Read 

them—again and again and again..

MODERN-DAY ECONOMISTS

Mankiw’s Blog:http://gregmankiw.blogspot.co.uk/2006/10/how-to-
write-well.htm

I

http://gregmankiw.blogspot.co.uk/2006/10/how-to-write-well.html


EXERCISE

I

Can you think of  examples of  words or phrases that are used without thinking today?

Can you think of  outdated metaphors that are used today?

Can you think of  jargon that economists use, where a short, simple word will do?



WE USE OUTDATED LANGUAGE WITHOUT THINKING

Think of  the elevator pitch.
Imagine going into an elevator with the CEO of  your company. 

You have two minutes between getting in the elevator and the top floor to pitch your idea.

But, in the 21st century:
When was the last time you got in a lift that took two minutes? Today, it takes two minutes to go 

up the largest building in the world. 
When was the last time you got in a lift with a CEO? Today, security in buildings is much stricter.

When was the last time you used the word elevator? Unless you’re American…

But is there anywhere in the 21st where you only have only a few minutes to make your case?

I



PART II
IS IT EVEN POSSIBLE TO MAKE VIDEO 

ABOUT ECONOMIC RESEARCH?



Is it even possible to speak to more than one audience? 

INNER CONFLICT

II



APPROACH 1:
Globally, the number of  people in absolute poverty has been in decline for around 25 
years, yet in Africa it is still increasing. The challenge of  poverty reduction in Africa is 
of  a different order from that elsewhere and will require different strategies. Other low 
income regions are growing rapidly, and there the issue is how to diffuse growth. In the 

middle-income regions redistribution could radically reduce absolute poverty. Africa 
has not been growing and its income level is too low for redistribution to resolve 

poverty. Hence, Africa’s problem is to break out of  an economic stagnation that has 
persisted for three decades. This article deploys existing primary research into an 

integrated argument that accounts for Africa’s economic distinctiveness and derives 
implications for international policies for poverty reduction.

TWO APPROACHES

II



APPROACH 2:
I was a student at Oxford in 1968. I remember joining something called the Oxford 

Revolutionary Socialist Students, a name now beyond parody. But it all seemed simple 
then. When I graduated I wanted to put my knowledge of  economics to use in Africa. 
Africa's new countries were ill-equipped, and scarcely any Africans had received the 
sort of  education I had just been through. At the time many Oxford students had 

family connections with Africa, as their fathers had been colonial administrators. Not 
in my case-my father was a butcher in Yorkshire. But some of  those colonial 

connections must have rubbed off  on me: the father of  my friend had been the 
governor general of  a little country called Nyasaland, and so I read up on it. What I 

read made me resolve to go there. Renamed Malawi, it was the poorest country on the 
continent. It is easier to rename countries than to change them: thirty-five years later it 

is still as dirt poor as it was then. In another thirty-five years I doubt it will be much 
different, unless . . . This book is about that "unless."

TWO APPROACHES

II



• Paul Collier (2007), ‘Poverty Reduction in Africa’, Proceedings of  the 
National Academy of  Sciences

• Paul Collier (2007), The Bottom Billion: Why the Poorest Countries are Failing and 
What Can Be Done About It, Oxford University Press

• Same economist, same message – DIFFERENT audience

WHO IS THE MYSTERY 
ECONOMIST?

II



https://www.youtube.com/watch?v=VhAD0dMslB8.html

MYSTERY ECONOMIST

II

http://www.ted.com/talks/paul_collier_shares_4_ways_to_help_the_bottom_billion.html


• ‘I first became aware of  the scale of  the problem when I read Paul Collier’s 
Bottom Billion’

• David Cameron (2017)

10 YEARS LATER…

II



In a world full of  injustice…

(MY) BACK STORY

II



One man wanted to be…

II

(MY) BACK STORY



A Beautiful Mind (2001)

AN ECONOMIST?

II



Wall Street (1987)

AN INVESTMENT BANKER?

II



All The President’s Men (1976)

A JOURNALIST?

II



BUT THE WORLD WAS 
CHANGING…

II



… A FILMMAKER?

II



PART III
THE FIVE STEPS OF A RESERCH VIDEO



THE 5 STEPS OF A RESEARCH VIDEO

III: The Five Steps of  a Research Video
The problem
The question
The method
The results
The takeaway

EXAMPLE VIDEO: [link]



THE PROBLEM:

III



THINK FIRST

• To make a great film you need three things: the script, the script and the 
script. (Alfred Hitchcock)

• Clear writing comes from clear thinking. (Various) 

• Clear thinking requires you to know: your message and your audience.

• Start with a pen and paper, sketch the idea.  

III



Try to apply our rules to the following abstract:
(write the script before making the film)

How responsive is international migration by high-skilled workers to tax 
differentials across countries? This column provides evidence from Denmark 
suggesting that a preferential scheme was highly successful in attracting rich 

foreigners. It warns that, absent international tax coordination, preferential tax 
schemes to high-income foreigners could substantially weaken tax 

progressivity at the top of  the distribution.

EXERCISE

III



Suggested improvement:

How important is a country’s rate of  tax for attracting high-skilled workers? 
This columns presents evidence from Denmark suggesting that lowering the 
top rate of  tax led to a rise in the number of  highly-skilled foreign workers 

entering the country. It warns that unless we improve international 
coordination among tax authorities, the pressure to make our tax systems less 

progressive will be too great. 

EXERCISE

III



How can we apply the lessons to your videos?

EXERCISE

III



https://www.youtube.com/watch?v=LGAMd-tT6fQ

TIP :
SPEAK WITH CONVICTION

III

https://www.youtube.com/watch?v=LGAMd-tT6fQ


[link]

TIP :
HERE’S A FUNNY VIDEO

III



[Link]

EXPLAIN YOUR RESEARCH IN 15 
SECONDS

III



INTERMISSION



PART IV
EXAMPLES

Here’s one I made earlier…



https://www.youtube.com/watch?v=jUjPfYMNa_s

VIRAL DOCUMENTARY: GHANA

IV



PART V
LESSONS



THE 5 STEPS OF A RESEARCH VIDEO

I: Why does good communication matter?

II: Is it even possible to make videos about economic research? 

III: The Five Steps of  a Research Video
The problem
The question
The method
The results
The takeaway

(Intermission & Exercises)

Part IV: Examples 

Part V: Lessons

V



THE 5 STEPS OF A RESEARCH VIDEO STORY

I: Why does good communication matter?  The problem

II: Is it even possible to make videos about economic research? The question

III: The Five Steps of  a Research Video The method
The problem
The question
The method
The results
The takeaway

(Intermission & Exercises)

Part IV: Examples The results

Part V: Lessons The Takeaway

V



OVER TO YOU… 
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